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ћӮӟӷӧӠӨӤӠ ऻࠈࡳࠁࠁ ऻࠅࡳࠅࠁ ऻࠂࡳࠁࠃ ऻࠁࡳࠈࠀ ऻࠀࡳࠂࠁ ऻࠃࡳࠈࠀ ऻࠅࡳࠄࠁ ऻࠈࡳࠀࠁ ऻࠄࡳࠄ ऻࠁࡳࠄ ऻࠆࡳࠁ ऻࠁࡳࠁࠀ ऻࠄࡳࠃ
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ˁ˃ˀʤ˃ʫʧʰʰ�ˀʤʯʦʰ˃ʰ˔

ʿ̸̨̨̨̬̱̣̦̐-̵̨̪̖̹̖̦̼̜͕̔�̡̨̪̬̼̜͕̌̏�̨̬̜̦̌�̨̨̡̨̨̬̭̐̔̐�̵̨̯̼̔̌

˄̡̨̛̛̦̖̬̭̯̖̯̭̖͕̏�̸̡̨̭̯̱̖̦̖̭̖̔

ʰ̸̨̡̛̭̯̬̖̭̌́�̨̡̭̯̬̜̌̌̚

ʪ̡̨̨̖̯̭̐�̛̛̬̯̌̏́̚�̛�̸̨̯̬̖̭̯̏̏̌

ʺ̨̱̖̜̦̚-̸̨̨̼̭̯̦̖̏̌̏

ʺ̶̡̨̛̛̖̦̭̖̔

ʻ̸̨̱̦̌-̶̨̨̨̛̛̦̦̦̦̖̏̌

ʪ̨̨̨̭̱̐̏-̨̨̨̬̯̖̣̦̖̍̌̏̌̽̚

ʤ̬̯-̡̣̭̯̖̬̌:�̵̨̱̙̖̭̯̖̦̦̼̖̔̏�̡̛̥̭̯̖̬̭̖͕̌�̶̯̦̖̣̦̼̖̌̏̌̽�
̛̛̭̯̱̔�̛�̪̬͘

˃̨̨̨̬̐̏-̡̬̣̖̯̖̣̦̼̜̌̏̌̽̚

ˁ̪̣̦̼̜̌̽�̨̬̜̦̌

˃̵̸̨̨̡̨̛̖̦̣̖̭̖̐

ˇ̨̛̖̭̯̣̦̖̏̌̽�(̨̛̭̼̯̜̦̼̖͕̍�̡̬̱̪̦̼̖�̨̛̛̥̖̬̪̬̯́́)

ʽ̴̛̭̦̼̜

38%

32%

27%

23%

18%

18%

16%

15%

11%

6%

4%

4%

3%

2%

ʶ̡̛̖̌�̛̦̪̬̣̖̦̌̌̏́�̛̛̬̯̌̏́̚�ʦ̨̹̖̌̐�̨̬̜̦̌̌�ʦ̥̌�̡̙̱̯̭̌́�̨̛̦̣̖̖̌̍�̡̛̛̪̖̬̭̪̖̯̦̼̥͍̏
(̏�%�̨̯�̵̭̖̏�̵̨̨̪̬̹̖̦̦̼͕�̨̣̖̖̍�̨̨̨̦̔̐�̨̯̖̯̏̌Ϳ

ʶ̡̛̖̌�̡̛̪̖̬̭̪̖̯̦̼̖̏�̶̛̛̭̖̦̬̌�(̛̦̪̬̣̖̦̌̌̏́)�̛̛̬̯̌̏́̚�ʦ̨̹̖̌̐�
̨̬̜̦̌̌�̛̼̣̍�̼̍�̣̔́�̭̏̌�ʶʤ˃ʫʧʽˀʰˋʫˁʶʰ�ʻʫʿˀʰʫʺʸʫʺˏ͍
(̏�%�̨̯�̵̭̖̏�̵̨̨̪̬̹̖̦̦̼͕�̨̣̖̖̍�̨̨̨̦̔̐�̨̯̖̯̏̌Ϳ

1%

2%

3%

0͕5%

1%

1%

2%

0͕5%

2%

30%

25%

8%

11%

29%

ʶ̡̛̖̌�̨̦̼̖̏�̴̨̬̥̼�̡̨̨̱̣̯̱̬̦̽̐�̛̛̬̯̌̏́̚�̨̛̛̯̖̬̬̯̬̜�ʦ̨̹̖̌̐�̨̬̜̦̌̌�ʦ̼�̸̛̭̯̖̯̖̌�̡̛̛̪̖̬̭̪̖̯̦̼̥͍̏
(̏�%�̨̯�̵̭̖̏�̵̨̨̪̬̹̖̦̦̼͕�̨̣̖̖̍�̨̨̨̦̔̐�̨̯̖̯̏̌Ϳ

41% 37% 33% 32%
25%

16% 15%
8%

ʰ̸̨̡̛̭̯̬̖̭̌́�̶̡̨̡̛̬̖̦̭̯̬̱́ ˉ̖̦̯̬̼�̨̛̛̭̥̬̯̌̌̏́̚ ˃̸̨̡̛̬̖̭̖̏�̡̛̥̭̯̖̬̭̖̌ ʪ̨̨̨̨̛̪̣̦̯̖̣̦̽̐�
̨̨̛̬̦̍̌̏̌́̚

ʤ̨̡̛̯̬̭̖̏�̛̣̖̬̖̐̌ ʶ̨̛̛̛̣̦̏̐ ʶ̨̨̡̛̛̬̦̏̐ ʪ̨̬̱̖̐�
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