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ऻࠁࡳࠄࠀ ऻࠁࡳࠂࠀ ऻࠈࡳࠁࠂ ऻࠆࡳࠅࠁ ऻࠁࡳࠈࠀ ऻࠁࡳࠂࠀ ऻࠈࡳࠆࠁ ऻࠆࡳࠁࠂ ऻ߿ࡳࠃ ऻࠆࡳࠄ ऻࠆࡳ߿ ऻࠁࡳ߿ࠀ ऻࠆࡳࠀࠀ

ѨөӫөӴӛӖө-
ўӨӛӖӨӠӤӠ

ऻࠆࡳࠂࠁ ऻࠇࡳࠆࠀ ऻࠈࡳࠀࠂ ऻࠂࡳࠆࠀ ऻࠃࡳࠇࠁ ऻࠄࡳ߿ࠁ ऻ߿ࡳࠈࠂ ऻ߿ࡳࠅࠂ ऻࠆࡳࠃ ऻࠈࡳࠄ ऻ߿ࡳࠃ ऻࠈࡳࠅ ऻࠈࡳ߿ࠀ

ѣӛӖӛӫӨөӛ�
їӟӧӔӡӦөӖө

ऻࠁࡳࠃࠀ ऻࠆࡳࠅࠀ ऻࠀࡳࠂࠂ ऻࠈࡳࠂࠀ ऻࠁࡳࠃࠁ ऻࠇࡳࠁࠁ ऻࠁࡳࠈࠁ ऻࠄࡳࠂࠂ ऻࠀࡳࠆ ऻࠂࡳࠃ ऻࠃࡳࠀ ऻࠂࡳࠄࠀ ऻࠆࡳ߿ࠀ

эөӬӭөӲӨөӛ�
їӟӧӔӡӦөӖө

ऻࠃࡳࠈࠀ ऻࠅࡳࠁࠁ ऻࠇࡳࠄࠁ ऻࠃࡳࠈࠀ ऻࠀࡳࠅࠀ ऻࠀࡳࠅࠀ ऻࠇࡳࠄࠁ ऻࠅࡳࠁࠁ ऻࠆࡳࠈ ऻࠁࡳࠂ ऻࠁࡳࠂ ऻࠆࡳࠇࠂ ऻࠄࡳࠅ

іӔӪӔӚӨөӛ
ёӛӗӮӨӠӨө

ऻࠀࡳࠃࠀ ऻ߿ࡳࠆࠀ ऻࠁࡳࠄࠃ ऻࠂࡳࠂࠀ ऻࠂࡳࠄࠁ ऻࠁࡳࠂࠁ ऻࠀࡳࠅࠂ ऻࠅࡳࠀࠁ ऻࠈࡳࠁ ऻࠂࡳࠂ ऻࠁࡳࠀ ऻࠂࡳࠇࠀ ऻ߿ࡳࠄ

ёӧӠӭӫөӖӬӤӠӡ ऻࠁࡳࠁࠀ ऻࠁࡳࠁࠀ ऻࠆࡳࠀࠂ ऻࠁࡳࠁࠀ ऻࠄࡳࠀࠃ ऻࠅࡳࠃࠀ ऻࠇࡳࠅࠁ ऻࠇࡳࠅࠁ ऻࠃࡳࠁ ऻࠃࡳࠁ ऻࠈࡳࠃ ऻࠀࡳࠆࠀ ऻࠈࡳࠃ

іԃӟӠӨө ऻࠃࡳࠃࠀ ऻࠂࡳࠅࠀ ऻࠆࡳࠈࠁ ऻࠀࡳࠈࠀ ऻ߿ࡳࠁࠁ ऻࠇࡳࠈࠀ ऻࠇࡳࠂࠁ ऻࠅࡳࠅࠂ ऻࠃࡳࠇ ऻࠁࡳࠄ ऻ߿ࡳࠀ ऻࠇࡳࠅࠀ ऻࠅࡳ߿ࠀ

ѤӠӧӠӫԄӟӛӖӬӤӠӡ ऻࠂࡳࠃࠀ ऻࠆࡳࠅࠀ ऻࠇࡳࠄࠃ ऻࠇࡳࠃࠀ ऻࠁࡳࠀࠁ ऻࠆࡳࠈࠀ ऻࠅࡳࠈࠁ ऻࠀࡳࠃࠁ ऻࠈࡳࠄ ऻࠃࡳࠄ ऻ߿ࡳࠁ ऻࠈࡳࠅ ऻࠂࡳࠅࠀ

ўӔӫӰӠӨө ऻ߿ࡳࠇ ऻ߿ࡳ߿ࠀ ऻ߿ࡳࠅ ऻ߿ࡳ߿ࠁ ऻ߿ࡳࠅࠀ ऻ߿ࡳࠁࠀ ऻ߿ࡳࠃࠀ ऻ߿ࡳࠅࠀ - ऻ߿ࡳࠁࠁ - ऻ߿ࡳࠃࠁ ऻ߿ࡳࠅࠀ

џөӖөӗӠӫӛӛӖө ऻࠀࡳࠆ ऻࠅࡳࠇࠁ ऻ߿ࡳ߿ࠄ ऻࠀࡳࠆ ऻࠂࡳࠃࠀ ऻࠃࡳࠀࠁ ऻࠆࡳࠄࠂ ऻ߿ࡳ߿ࠄ - ऻࠀࡳࠆ - ऻࠅࡳࠇࠁ -

ѡӛӫөӖө ऻࠅࡳࠃࠁ ऻࠇࡳࠂࠁ ऻࠁࡳࠄࠁ ऻࠂࡳࠂࠀ ऻࠄࡳࠄࠁ ऻࠆࡳ߿ࠂ ऻࠁࡳࠅࠂ ऻ߿ࡳ߿ࠃ ऻࠂࡳࠁ ऻࠄࡳࠆ ऻࠅࡳࠃ ऻ߿ࡳࠂࠀ ऻࠆࡳࠇ



СОЦИАЛЬНАЯ ЭКСПЕРТИЗА
ПРОГРАММЫ РЕНОВАЦИИ



МАРКЕТИНГ ТЕРРИТОРИИ
ГОРОДСКИХ РАЙОНОВ

22%

4%
4%

10%
60%

33,8%

65,6%

64,0%

34,0%

�̟�̯̫̭̮ð̬�ñ̯̮êìç̫ðìý

�̟�é̯̱è̮ï�̯̫̭̮ð̬

�×̫ò̯̱éðýṵ̈ú�̮òç̬òìòú�

�Õ̫

�̤̬ò

�×̫ò̯̱éðýṵ̈ú�̮òç̬òìòú�

��̦ ̬ð̰ì̮ð̬̯ù

��Úõ̫÷ì̬̰ý��̰ò̱é̬ðòù

��̟ ̯̬ï̬ðð̮�ð̬�̯̫æ̮ò̫ü÷ì̬���
æ̬ë̯̫æ̮òðù̬

��×̫ðýòù�é̮ï̫öðìï�̲̮ëý̭̰òç̮ï���
é̬í̯̬ò�ì�ò�é�

��̧ ̫æ̮ò̫üò

ǆϚǔǞǜǔǣǔǚǚǛǞǟǧ�ǝǑǖǛǚǑ�ǝǑϚǛǣǕǙǕ�ǙǔǞǟǑǙǕ

Ƽ�ǗǑǗǛǙ�ǝǑǖǛǚǔ�ƼǑǤǔǓǛ�ǓǛǝǛϛǑ��
ƼǦ�ǝǑϚǛǟǑǔǟǔ"

ǉǟǝǠǗǟǠǝǑ�ϝǑǚǪǟǛǞǟǕ�ǚǑǞǔǘǔǚǕǪ

15,4%

2,1%

10,8%

37,1%

16,7%

0,4%
5,4%

5,0%
0,4%   

ǂǔǙ�ǝǑϚǛǟǑǩǟ�
ǟǝǠϛǛǞǜǛǞǛϚǚǦǔ�ϜǕǟǔǘǕ

��̛ ç̫îìóìôì̯̮ç̫ððṷ̀�̯̫æ̮õì̭���
çíîüõ̫ý�̰̬îṵ́í̮̬�̲̮ëý̭̰òç̮

��̤ ̬íç̫îìóìôì̯̮ç̫ððṷ̀�̯̫æ̮õì̭���
çíîüõ̫ý�̰̬îṵ́í̮̬�̲̮ëý̭̰òç̮

��̨ î̱ê̫÷ì̬�æ̬ë�çṵ̀ö̬è̮��
̮æ̯̫ë̮ç̫ðìý

��̨ ñ̬ôì̫îḭ̀ò�̰�çṵ̀öìï��
̮æ̯̫ë̮ç̫ðì̬ï�ç�í̮ïï̬̯õ̬̰í̮ï�
̰̬í̮ò̮̯̬

��̨ ñ̬ôì̫îḭ̀ò�̰�çṵ̀öìï��
̮æ̯̫ë̮ç̫ðì̬ï�ť�æüéê̬òðìí

��̟ ̮̬ðð̮̰î̱ê̫÷ì̭�ç�̫̯ïìì���
̮̯è̫ð̫̲�çð̱ò̯̬ððì̲�é̬î��çíîüõ̫ý��
ñ̮îìôìü�ì�Ų̂Ô

��Ôìëð̬̰ï̬ð��ñ̯̬éñ̯ìðìï̫ò̬îú

��̠ ̮̰̱é̫̯̰òç̬ððṷ̀�ìîì��
ï̱ðìôìñ̫îúðṷ̀�̰î̱ê̫÷ì̭

ǉǗǛǘǧǗǛ�ǒǝǔǙǔǚǕ��
ǒǦ�ϛǛϚǕǝǑǔǟǔǞǧ�ϛǛ�ǝǑϚǛǟǦ"

ǋǛǟǔǘǕ�ϚǦ�ǒǦ�ǝǑϚǛǟǑǟǧ��
ǒ�ǞǒǛǔǙ�ǝǑǖǛǚǔ�ǚǑ�ǑǚǑǘǛǓǕǣǚǛǖ�
ϛǛǘϜǚǛǞǟǕ�Ǟ�ǞǛǡǝǑǚǔǚǕǔǙ�
ǠǞǘǛǒǕǖ�ǟǝǠϛǑ"

14%

60%

26%

���ɦɢɧ�ɢ�ɦɟɧɶɲɟ

30-���ɦɢɧ

ɛɨɥɟɟ�ɱɚɫɚ

ǆǉǅǆƼǅǎƾ�ǇǆǂƺƿƺǊƾǃǀ�Ǉǆ�ǈƺǁǆǅϓ�ǌƺǈǀǌǎǅǆ
ǅǑ�ǛǞǚǛǒǔ�ϛǑǚǚǦǡ�ǙǑǝǗǔǟǕǚǓǛǒǛǓǛ�ǕǞǞǘǔϛǛǒǑǚǕǪ�ǒ�ǝǑǖǛǚǔ

æ̮î̬̬�õ̫̰̫

������ïìð

���ïìð�ì�ï̬ðúö̬

26%

60%

14%



МАРКЕТИНГ ТЕРРИТОРИИ
ГОРОДСКИХ РАЙОНОВ



СТРАТЕГИИ РАЗВИТИЯ
ИСТОРИЧЕСКИХ РАЙОНОВ

ʶʸʤˁ˃ʫˀʻˏʱ�ʿʽʪˈʽʪ�
ʶ�ʰˁˁʸʫʪʽʦʤʻʰ˓�ˀʤʱʽʻʽʦ

ĤĖħğĚĨĖģĜĚě

ēĠĖğğįě
đĢĤ-ĜĝđģĤĖĢ

ĞĖĕĚĩĚğģĜĠ-İğĖĢĔĖĤĚĨĖģĜĚě

ēĚęĥđĝĭğĠ-ħĥĕĠĘĖģĤēĖğğįě

ĚģĤĠĢĚĨĖģĜđĬ�ęđģĤĢĠěĜđ

ĜĝđģĤĖĢ�Ŗ

ĜĝđģĤĖĢ�Ŕ

ĜĝđģĤĖĢ�Ŕ

ĜĝđģĤĖĢ�Ř

ĜĝđģĤĖĢ�ŗ

ĜĝđģĤĖĢ�ř

ĜĝđģĤĖĢ�ŕ

ˁ̵̨̛̛̯̜̦�̴̨̛̛̬̥̬̱̺̖̭̀́
̡̣̭̯̖̬̼̌�̦̌�̨̛̛̛̯̖̬̬̯̬�
̵̨̡̨̡̛̥̭̭̏�̨̨̬̜̦̌̏�
ʸ̴̨̨̨̖̬̯̏�̛�ʥ̭̥̦̦̼̜̌̌�



СТРАТЕГИИ РАЗВИТИЯ
ИСТОРИЧЕСКИХ РАЙОНОВ

ˁʰʺʦʽʸːʻʽʫ�ʿʽʸʫ�ˀʤʱʽʻʤ

ʶ̡̛̖̌�̵̡̛̬̯̖̯̱̬̦̼̖̌�̨̡̻̖̯̼͕̍�̡̛̛̪̥̯̦͕̌́�̥̖̭̯͕̌�̛� ̯̪͘͘�̏�ʦ̹̖̥̌�̨̬̜̦̖̌�̨̨̥̙̦�̨̼̣̍�̼̍�̦̯̌̏̌̽̚�̨̛̛̭̥̣̥̏̌�̨̬̜̦͍̌̌
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ʰ̸̨̡̛̭̯̬̖̭̌́�̨̡̭̯̬̜̌̌̚

ʪ̡̨̨̖̯̭̐�̛̛̬̯̌̏́̚�̛�̸̨̯̬̖̭̯̏̏̌

ʺ̨̱̖̜̦̚-̸̨̨̼̭̯̦̖̏̌̏

ʺ̶̡̨̛̛̖̦̭̖̔

ʻ̸̨̱̦̌-̶̨̨̨̛̛̦̦̦̦̖̏̌

ʪ̨̨̨̭̱̐̏-̨̨̨̬̯̖̣̦̖̍̌̏̌̽̚

ʤ̬̯-̡̣̭̯̖̬̌:�̵̨̱̙̖̭̯̖̦̦̼̖̔̏�̡̛̥̭̯̖̬̭̖͕̌�̶̯̦̖̣̦̼̖̌̏̌̽�
̛̛̭̯̱̔�̛�̪̬͘

˃̨̨̨̬̐̏-̡̬̣̖̯̖̣̦̼̜̌̏̌̽̚

ˁ̪̣̦̼̜̌̽�̨̬̜̦̌

˃̵̸̨̨̡̨̛̖̦̣̖̭̖̐

ˇ̨̛̖̭̯̣̦̖̏̌̽�(̨̛̭̼̯̜̦̼̖͕̍�̡̬̱̪̦̼̖�̨̛̛̥̖̬̪̬̯́́)

ʽ̴̛̭̦̼̜

38%

32%

27%

23%

18%

18%

16%

15%

11%

6%

4%

4%

3%

2%

ʶ̡̛̖̌�̛̦̪̬̣̖̦̌̌̏́�̛̛̬̯̌̏́̚�ʦ̨̹̖̌̐�̨̬̜̦̌̌�ʦ̥̌�̡̙̱̯̭̌́�̨̛̦̣̖̖̌̍�̡̛̛̪̖̬̭̪̖̯̦̼̥͍̏
(̏�%�̨̯�̵̭̖̏�̵̨̨̪̬̹̖̦̦̼͕�̨̣̖̖̍�̨̨̨̦̔̐�̨̯̖̯̏̌Ϳ

ʶ̡̛̖̌�̡̛̪̖̬̭̪̖̯̦̼̖̏�̶̛̛̭̖̦̬̌�(̛̦̪̬̣̖̦̌̌̏́)�̛̛̬̯̌̏́̚�ʦ̨̹̖̌̐�
̨̬̜̦̌̌�̛̼̣̍�̼̍�̣̔́�̭̏̌�ʶʤ˃ʫʧʽˀʰˋʫˁʶʰ�ʻʫʿˀʰʫʺʸʫʺˏ͍
(̏�%�̨̯�̵̭̖̏�̵̨̨̪̬̹̖̦̦̼͕�̨̣̖̖̍�̨̨̨̦̔̐�̨̯̖̯̏̌Ϳ

1%

2%

3%

0͕5%

1%

1%

2%

0͕5%

2%

30%

25%

8%

11%

29%

ʶ̡̛̖̌�̨̦̼̖̏�̴̨̬̥̼�̡̨̨̱̣̯̱̬̦̽̐�̛̛̬̯̌̏́̚�̨̛̛̯̖̬̬̯̬̜�ʦ̨̹̖̌̐�̨̬̜̦̌̌�ʦ̼�̸̛̭̯̖̯̖̌�̡̛̛̪̖̬̭̪̖̯̦̼̥͍̏
(̏�%�̨̯�̵̭̖̏�̵̨̨̪̬̹̖̦̦̼͕�̨̣̖̖̍�̨̨̨̦̔̐�̨̯̖̯̏̌Ϳ

41% 37% 33% 32%
25%

16% 15%
8%

ʰ̸̨̡̛̭̯̬̖̭̌́�̶̡̨̡̛̬̖̦̭̯̬̱́ ˉ̖̦̯̬̼�̨̛̛̭̥̬̯̌̌̏́̚ ˃̸̨̡̛̬̖̭̖̏�̡̛̥̭̯̖̬̭̖̌ ʪ̨̨̨̨̛̪̣̦̯̖̣̦̽̐�
̨̨̛̬̦̍̌̏̌́̚

ʤ̨̡̛̯̬̭̖̏�̛̣̖̬̖̐̌ ʶ̨̛̛̛̣̦̏̐ ʶ̨̨̡̛̛̬̦̏̐ ʪ̨̬̱̖̐�
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